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Say hello to the 97700
most powerful Global,audience
way of reaching 151,033

Followers on social media

veterinary professionals 151.938
9

Monthly average engaged website users

Welcome to Vet Times, a multimedia platform that

uses the power of information and connection to 25,598

create stronger, happier veterinary communities. We Readers of our print publications
connect brands to vets, nurses and decision makers, in

meaningful and measurable ways. 34,500

: : : : Receive our weekly e-newsletter
Whether it's getting your brand in front of our growing Y

global audience of 97,700 or gaining a deeper
understanding of vets and nurses, we help you reach
your audience through multichannel campaigns in
ways that work for them and you — driving engagement
and results.
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Unrivalled access to
veterinary audiences

With access to the UK's largest veterinary professional database
Vet Times' online and offline titles ensure that your message is
delivered straight to the heart of our veterinary communities.

Intelligent, Trusted by vets and

o o
data-driven solutions nurses everywhere
With the UK's largest veterinary database at Established in 1991, Vet Times has been the
our fingertips, highly engaged offline and online most trusted veterinary publication for more
platforms, Vet Times is uniquely positioned to drive than 30 years.

impactful and measurable campaigns.
Partnering with us offers a wealth of multichannel

Our expert team are dedicated to analysing results, opportunities specifically targeted at veterinary
optimising campaigns to drive return on investment professionals, ensuring your message is seen,
and providing actionable insights. heard, and believed by those who matter most.
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“Vet Times has always been a
powerful platform to connect your
brand with vets and nurses in
meaningful and impactful ways.

We have created a suite of digital and
print advertising products that are
shaped by our rich data on veterinary
audiences and designed to measurably
transform the impact of your marketing

in 2026.”

Ruth Smith — CEO, Vet Times

www.vettimes.com




Laser-targeted
advertising that
reaches the people
you need

Ensuring your advertising reaches the most appropriate

audiences is key to the success of our partnership

campaigns. Through sophisticated segmentation tools,
we can tailor campaigns to specific audiences, including:

Job title (vet, RVN, practice manager etc)
Qualification (cert holder, diplomate etc)
Species (small animal, equine, livestock)
Location (regional or national)

This bespoke approach to advertising enables our
team to deliver ever-more impactful and result-driven
campaigns, supporting a cost-effective return on
investment for your brand.

RVNs
18,256

Livestock vets
2,935

>

Equine vets
2,915

Business leaders
15,992

N

A3

o

Small animal vets
18,465

*Audiences can appear in multiple categories
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Insights into
exactly what
works, when

The volume and reach of the
campaigns we manage has given

us unique, data-driven insights into
where vets and nurses are spending
their time, what platforms they're
on, and what kind of content and
message resonates with them.

We know exactly what type of
advertising content works best

at different times of the day and
on different platforms — online

and in print. We use this powerful
intelligence to help brands shape
their marketing campaigns, making
sure their messages reach the right
people at the right time, in ways
that are memorable, meaningful, and
have real impact.

Marketing that works around the clock

News feed

Tinder & YouTube updates

advertising Marketing campaigns

Job & software updates
Job views

VN happy hour Automated reporting

& webinar r?\ sent out
Social spike o @ Job alert emails
GPM 6AM
Breaking news @ @ Podcasts
VY
Direct mail 12 PM Social spike
"'_— @ @ Vet Times print

Brand and recruitment email

News and

clinical articles Vet Times Jobs on LinkedIn
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Tailored digital

advertising that delivers
return on investment

Connect your brand to a global audience of veterinary
professionals through our extensive digital advertising
packages, all designed to achieve maximum engagement and
return on investment.

Choose from a range of precision-targeted display ads
and sponsored content products on our website built for
precision targeting and reduced bounce rate.

Deliver your message directly to your target audience through
our range of email marketing channels. Increase the impact of
your social campaigns with our smart insights and precision
targeting across a full range of social media platforms.

152,258

Website users per month

151,033

Social media followers

454,694

Emails per month

www.vettimes.com




Digital
display ads

Build powerful brand awareness and get your
message in front of the veterinary professionals
that matter through our hyper-targeted mobile,
desktop and tablet display ads. Our website has
been precision built with user journey playing a
key part in the online experience for users and
advertisers alike.

Our full range of digital display ads are
precision-targeted and designed to maximise
click-through rates to your website, from the
most relevant audiences.

Advertisement

MW Animal Health
cencoa

Merlin is
practice
management
simplified

N——

¥ VetTimes

News Clinical Jobs

Vets Vet Nursing Business + More

Latest news

& i

Work and well-being

ominations open

Kﬁnu YAl adssnntnn
vettimes.com

with the aim to improve the care we offer in

the future”.

Advertisement

Reach for
Reach for

Study co-lead and Wellcome Sanger Institute

vettimes.com

FlexadinADVANCED
HAS GOT A

TRUSTED JOINT CARE
AVAILABLE NOW FOR DOGS k CAT:

Y VetTimes

News Clinical Jobs

Small animal Livestock Equine Exotics + Mc

Search clinical @
resources

Clinical content to help you make the
right decision fast

Enter animal

Enter condition or symptom




Sponsored
content

Build trust and meaningful connections
with veterinary communities through
sponsored content opportunities.

Partner with our hugely respected
journalists on case studies, how-to
guides, advertorials and editorials that
seamlessly integrate your message with
our premium editorial content.

Create an immersive and interactive
experience for your audience with a
sponsored hub page; an entire section
on the Vet Times website that is
dedicated to your brand and driving
traffic to your own resources.

News  Clinical Jobs

Wats et Nurging  Business < More

Explore our tasty drinks

Login & | English v

Y VetTimes

Search Q

Broceoli and Blueberry

Find out more

A

Sweet potato and Apple

Get your free sample at
The London Vet Show

Have yau got a patient in mind that Furr Boost

Find out more

could support? Come along to stand F&6 at
the London Vet Show on 19-20 November

2026 to grab your free cartan! ‘ -‘E‘i?lt

Shop now

Business

www.vettimes.com
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Social media

Increase your paid social media conversions

and return on investment by getting your
brand in front of a growing audience of
veterinary professionals.

Our digital experts will work with you to
perform A/B testing across copy and
artwork, targeting the most appropriate
audience and optimising campaign
effectiveness through data-driven insights.

Our ongoing monitoring of your campaigns
ensures that adverts are served at the
most relevant times whilst also retargeting
individuals who have shown an interest

in your products or services, keeping

you at the forefront of their minds and
driving conversion.

Vet Times
Sponsored - (@

Find out how Medivet's Branch Partnership could accelerate your plans 1o be

Vet Times
Sponsored - @

Don't Hide, Don't Fear ... two new products from Démes Pharma are here!

The wait is almost over .....join us at London Vet Show, Stand K50 to find out
more.

ice Ownership
reryone

1T More MED'VET

Learn More

LVS Stand GO5

[ ] comment @ Share X~

domespharma.com
Don't Hide, Don't Fear...

Learn More

o) Like [J comment @ Share -
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Podcasts

Our industry-leading podcasts
offer on-demand access to
expert content from across the
veterinary community.

Our Vet Times and VN Times
podcasts provide the opportunity
to sponsor a podcast or
commission your own series on a
subject of your choice.

Our team manages everything
from facilitating, recording, and
editing to hosting it on our website
and streaming services such as
Spotify, Apple, and YouTube.

® Podcasts

1 vet times

@ Home
3 New

i= Top Charts

=

Your Library

Creato your f

Lot d some podcasts to fe
Veterinary Business Development Ltd

Follow

AllEpisodes

Vet Times Podcast

. Veterinary Business Development Ltd
# 0.0 [(0) - SCIENCE - UPOATED WEEKLY

dividuals o u ormatian for
T 1o the subjects that matter to the LK MORE

P Latest Episode + Follow e

Episodes >

[+

i Vet Times Extra: 20 years of University of Liverpool’s Royal Canin Qbesity
Care Clinic, with Georgia Woods-Lee and Alex German

i SPONSORED In today's episade, sponsored 1 brate 20 years of Royal

N, artnership e University of Liverpool's Of e s fir.

. DEC 5
Vet Times Extra: Importance of faecal antigen testing, with Richard
“4 sanderson and Carole MacColl
for IDEXX

iy Helm and Eric

» = and what's next

\’ Vet Times Podcast

Small animal

The human-animal bond,
a vet nurse’s role

Managing refractory epilepsy in
dogs, with Mark Lowrie

|4 1] >

2:50 8:23

www.vettimes.com
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Email

Vets and nurses trust us to deliver
meaningful content straight to
their inboxes.

Take your message directly to
them with personalised content
blocks in our upcoming daily

or weekly editorial newsletters,
with options for enhanced
segmentation and optimisation.

Increase your brand impact further
with bespoke emails, including our
twice-weekly E-focus, or targeted
E-shots that focus exclusively on
sharing your message.

g . "
MEGA DEALS 2024

MELAnews

Attractive offers
for London Vet
Show 2024!

As a world market leader in the field of practice

Y’ VetTimes

Virbac
Medical option to test the effects
of castration

Sponsored | 30 Sept

hygiene, the familyv-owned and operated MELAG
company has been contributing to the highest level of

patient and instrument protection with its

coordinated autoclaves, sealers and washer-

disinfectors since 1951.

MELAG also offers a promising product portfolio for

Surgical castration is one of the most commonly performed procedures in

British veterinary practices , which impresses with

innovations that represent a milestone in meeting the

veterinary practice and, in the UK, approximately 70% of dogs are surgically

requirements of veterinary practices for efficient,

castrated?.

www.vettimes.com
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World leading
print publications

With incredible reach and the
trust of thousands of veterinary
professionals, Vet Times print

advertising remains one of the most

impactful ways to connect your
brand with veterinary audiences.

From our highly influential
publications, including our flagship
title Vet Times (the UK's leading
veterinary news publication), to
custom print solutions such as
bespoke supplements and dual-
branded materials, we have a wide
range of options to showcase your
brand in print.

Y VetTimes

D Bocernber 2025 | VolumeS5 | Mot

Notifiable disease outbreak :
inevitable, warns senior vet .

\' VetTimes

Improve practice cult
with female leaders]

Chsis Simpeon

25,600

Readers across all our print publications

12,18% ..
8,087 e

11,655 Business leaders™

*Can include vets and nurses

¥’ VetTimes

VN Times Livestock

Practical
guide to
colic cases

¥ VetTimes |

Decemberzzs | 73 W VetTimes

'VBJ

Finding finance
fit for future

‘Choosing your path




Print publications

_\' VetTimes

e n e

Notifiable disease outbreak
inevitable, warns senior vet

ot | A" VetTimes

VBJ

Finding finance -
fit for future

Put your business at the heart of the profession
with the UK'’s only weekly veterinary title.

® Market-leading reach: With a circulation of
more than 13,500, it is the trusted choice for
veterinary professionals

® Agenda-setting news: Unparalleled news
coverage, from breaking news to the latest
legislative changes

@® Clinical excellence: Cutting-edge clinical
research and peer-reviewed articles by
leading specialists

® The industry’s primary recruitment hub:
Home to the sector’'s most powerful job board.

VBJ is the world’'s premier publication
dedicated exclusively to the commercial
landscape of the veterinary profession.

@® Unrivalled authority: An established industry
pillar for more than 30 years

® Executive reach: Influencing more than
8,400 monthly readers, including the sector’s
primary decision-makers and leaders

® Expert intelligence: Cutting-edge business
features authored by industry specialists

@ Strategic impact: The most targeted
platform to align your brand with the
architects of the veterinary industry.

N VerTimes

VN Time

Improve practice culture :

with female lead

S

ership

VN Times is our award-winning, definitive
bi-monthly resource exclusively for the
veterinary nursing profession.

® Targeted nursing reach: Connect directly
with a circulation of more than 8,000
veterinary nursing professionals

® The go-to recruitment hub: Part of the
Vet Times Jobs ecosystem, we are the
first choice for practices recruiting and
for nurses advancing their careers

@ Clinical influence: Align your brand with
high-level, peer-reviewed features and
CPD-accredited content authored by
industry experts

® High-impact engagement: Reach
a "hands-on” audience responsible
for implementing protocols and
recommending products in practices
across the UK.

www.vettimes.com "



Print publications

A’ VetTimes

Livestock

Practical
guide to
colic cases 45

Specialist depth for dedicated professionals

Our standalone specialist supplements provide

a dedicated environment for the equine and
livestock sectors, ensuring your message reaches
the practitioners at the heart of large animal
medicine. Published twice yearly, these editions
are timed to align with key seasonal shifts in the
veterinary calendar.

® Expert insight: High-level clinical and topical
feature content

® Industry innovations: A primary hub for the
latest product news and information

@ Strategic frequency: Two targeted editions
per annum, maximising seasonal impact.

I

¥’ VetTimes W

Healthspan: see
the big picture

Anew comerstone of care.

Elevate your reputation:
the ultimate referral resource

In the competitive world of veterinary
referrals, visibility is everything. The Vet
Times Referral Guide provides a premium
environment to showcase your centre’s
unique capabilities to the wider profession.

Build trust: Align your brand with
editorial excellence in a guide used daily
by first-opinion practitioners
Maximum impact: From high-impact
sponsorships to detailed full-page
profiles, ensure your centre stands out
as a leader in its field

National authority: Leverage the
unrivalled reach of Vet Times to ensure
your specialist services are known in
every practice across the UK.

www.vettimes.com @



“We're the only truly independent
veterinary platform in the UK
so we're in a unique position to give vets
and nurses the content that matters to

them and that they trust”

James Westgate — Head of Editorial, Vet Times

www.vettimes.com -




More ways you can
collaborate with Vet Times

We're experts in our audience
and use our data-driven insights
to create bespoke marketing
approaches that get your message
to the people you need in a way
that works for them. Beyond

our digital and print advertising
solutions, we have a range of
custom products that can help
you connect with vets and nurses
imaginatively and memorably.

You can sponsor a calendar to keep
your brand in front of people all
year long, or use personality tests
to engage vets and nurses.

Our bespoke video and animation
content is great for brand storytelling,
while round tables offer a chance for
meaningful discussions. We're also
experts in gamification — making
your marketing more interactive and
enjoyable.

Our advertising and content team
work collaboratively with you to find
the right marketing mix of message
and medium that will reach your
audience where there are.

Get in touch to talk about
how we can unlock new
and creative ways to
connect your brand with
veterinary audiences.

(@ brandservices@vettimes.com
(© 01733 383546

www.vettimes.com
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